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The 4-H Consumer Savvy website was developed in partnership with the
InCharge® Education Foundation, Inc., a national non-profit organization
specializing in personal finance education and research. The InCharge® Education
Foundation offers consumer credit and money management education programs to
InCharge® Debt Solutions clients and the general public.

LifeSmarts, the ultimate consumer challenge, is an educational program that
develops the consumer and marketplace skills of high school students in a fun way
and rewards them for the knowledge they gain. The program complements any
curriculum in high schools and can be used as an activity for classes, groups, clubs,
and community organizations. The content and competition questions focus on
five key areas of consumer knowledge: personal finance, consumer rights and
responsibilities, health and safety, technology, and the environment. The
Consumer Savvy program will help youth prepare to compete in LifeSmarts, and to
help youth and their leaders use the programs together, the LifeSmarts Web site
hosts practice quizzes that match each Consumer Savvy Book Il activity. For
more information, visit www.lifesmarts.org.
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